














a.k.a just hitting puberty

13 years old



How to trend your"
brand for 2014.



Why Do I Care?







You
Lost
The
Recipe.



Once Upon A Time,"
in 2013…(trend observations)



Macro



NATIVE AMERICAN SYMBOLISM Macro



Micro



Macro



Micro



Macro



Micro



Micro



Macro



Houston…"
someone has "
a problem



Observation:"
If you don’t know the brand definition "
you will produce something "
safe & non-emotive.. A.K.A Crap!







Observation:"
If you know the brand definition "
you will produce something "
dangerous & emotive.. A.K.A Craze







Observation:"
If you don’t have emotion in your brand "
you will produce something "
safe & non-emotive.. A.K.A Crap





Observation:"
If you have emotion in your brand "
you will produce something "
dangerous & emotive.. A.K.A craze







Fin.



Blend new principals 
together until you have a 
new a concoction.



Turn something crazy"
into a craze









What are the crazy dancer principals?"
- Aesthetical Execution (sensory candy)"
- Emotional Connection (heart candy)"
- Intellectual Stimulation (brain candy)



Brand Execution will always seasonal, "
do everything you can change."

Brand Definition will be your compass."
don’t change this for nothing."


